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BAERM BATETRRILT
2010.3 2011.3 =34 2012.3 2013.3 2014.3 ‘ 2014.3

Pl ¥1,084,292 ¥1,127,589 ¥1,154,574 ¥1,218,055 ¥1,452,759 $14,115
A 98,481 126,292 148,662 169,660 198,703 1,931
E Lk 67,443 82,370 92,174 122,429 150,990 1,467
1 BRI D ERHER T (ma&0kRIL) 143.51 164.52 165.20 221.90 278.07 2.70
1R DB (ABEURRIL) 12.50 28.00 45.00 58.00 65.00 0.63
S imIR &L 62,456 44,793 43,302 63,256 178,984 1,739
BMEEE 46,626 48,097 48,062 45,463 49,746 483
MERRE 151,849 164,671 159,230 192,364 249,010 2,419
& 1,458,376 1,589,717 1,666,767 1,779,208 2,028,400 19,709
&R =2 948,457 1,163,326 1,222,765 1,325,071 1,510,760 14,679
Bo&AM@mE 7.7% 7.9% 7.8% 9.7% 10.8% 10.8%
BoBEAL=E 64.2% 72.4% 72.5% 73.7% 73.2% 73.2%
FATER DI ) 519,156,817 557,835,617 557,835,617  557,835617 557,835,617 557,835,617
inES=E(EN) 24,589 25,188 24,595 25,330 28,288 28,288
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[ HRBIEO SRS ICRI T D REHEADBEAEH | (XS REEEREH$E4S 2010F6H30BRRT) BRUT 1 HACOUHIFRICEI I 2RH_LOHIRV ] (REMNILREE

9% 201046A30H) Z&EAL. MMILELTVE T,
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it DEEEZFRUCHENERBSUEEA BOBIBZESTHL CVF I 55, 20 1 0F3BHURIICHDRENFEREICONTIFE. 201 1E3RBOHEDHEEICKRIETVET.
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MITRESINI\NV TV N2/ EREREI T AR
(=2 NVITI)F KZFERTRIREELUTIRE
HR20HWETERASINTLET,

BHOFRZEUVEVIFRFERD DEFNINLIN TS VDA EE
HF OEDDREBELIFICEFTDF B ATLIZ. 2003%F98.
RERZORBULC/NY T V2 EEKETEIIOPC-
32160(EY/NTH) IDABREDEWVELREDOBERE.
BABFEELHEEDSRE (ADPKD) DB DS BNDETE-
BRZEYMETIVICBWVTNHE T DM EMRD KEDKE
[CRDEEZMiEENature Medicine THRRINF LIz, 2D
RRZEZ(T. [CDOEEFMITABENDDDN VE. I
HEUTWBIRHIFH DN DEMPOSEITNIE. ECTHUEL,
FNIESIEPDUNENIEVDITRIAVRDRIFD B &,

Slow ADPKD. Preserve Hope.

.
Totsanctudlng Smgn — The first and only 1t prosen bo slow cyst progression
i - T
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FHIAMTON NUINT YD ERBOSEDENZINH T ENRENEL
e MIVINT I NE IV TUY N ZBEETERICKD. NV T VICK
SHIEARCAMPDELZHIHI T O ECTEDORBDIEBRZHI T EEAD | i oA
NTVET. CORBRERIF2012F 1 | BICESRTROHER D5 54 ZEEErRs  Fygg
SEDUEDThe New England Journal of MedicinelZig#EsNE U,

SOFLL EICOIEDMFRRFADESR
LRI MRS ERRE 7 )b T ) UL RN,
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BEINE LI,

FHHCE<FFEEFRN WV DF UL VAREES
UC.2014F4B8(CTFILT )\ IE s A D Bl 1%
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PRBICINAUEC EBERU. 201 3EEICBVTIE. RFEHE
(FRIEALE CTEMUELIc. BA TR 16HE i TREL T
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KEEFEOHET DY TUX/NEUTBREMNRIEN .
2007ENS7EEFAEEEIRFTENO. 1 T TUXINCTHD
KET7—NINASD[RAFv—AAR](F. 201 3F6H(CE
TURTZSI\INDTIBICKDEE-Hig#H et LE Uz,
EATEF.2013F 1 1BICKZUICAOTAIFOH Y —XTES
XU (B1858) Z#FETT U U TUX VN ZELIBEN TS VVEE
HERDICTISVRDEEZER>TUVETD,
BMNZEFROCA40NEM L CEEZRAL TS 21—~
Y I BT RERRBR IS VR Gerble] (JT)LIL)D
WREAMERARENIILT VI U—ERINEZES | GREmEY
KERBEHORACHBELTWVED,

[ORR]ZT —ICUc@itm (DAXT 1 I R) BETIE.

SHEET.ZE@EITF2DDT S VRARERN(CHRULFE L.
HEDFEHZMACBMEAF 2T 7T SVRIUL-0S(D

*1:Based on 2013 US News & World Report -
Pharmacy Times Survey, Nature Made is the #1
Pharmacist Recommended Brand in Eight
Segments - Letter Vitamins, Omega-3/Fish Qil,
Coenzyme Q10, Flax Seed Qil, Herbal
supplements, Cholesterol Management-Natural,
Garlic (tie) and Diabetic Multivitamins (tie)

*2:Pharmavite calculation based in part on data
reported by Nielsen through its Scantrack®
service for the Dietary Supplements category in
dollar and unit sales, for the 52-week period
ending 4/12/2014 in US Food Drug Mass
channels; and for the 52-week period ending
4/12/2014 in US xAOC channels. ©2014 The
Nielsen Company

*¥3 AT —IPOST—FIEAHE (LS TSVRER) |
('13/04/01-'14/03/30)

A2 RFrO—23Y  AF VI )V TRZRICELDIN
VBN LT o MBEZBIMULELIC. IREIUL-0S ]
FEEERNT I—DHRTHEENC. 1D ITSTURE
HoCTWET.2012F3BICEHUCERETIEF. " 2013
HEEEERERERNE B EitmEFIREZIFE(CHiE
ERZEUED RAESEOILAL. TS VRERAIERC
EATWETD,

BRCEVVLINZKRDDLZERITF AV F =TIV,
BERTICIDIMFEZDBERESVVIE—NENSS|EHRE
IEFRICOA V)L 1——ZEPLTVET,

FITE0FBED[AOF A VHEE ] F. HEOHRICEIFTT
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